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Abstract: Periodic evaluation reports drawn up in recent years due to the significant effects of 

the economic – financial crisis on the welfare of the world’s population highlights a number of 

shortcomings and difficulties in ensuring the efficiency of public administration. Therefore, to 

improve the results obtained by them it is required the establishment of sustainable 

partnerships with civil society, on the one hand, to identify and solve the community problems, 

and on the other hand, that the administrative apparatus to gain the trust of citizens, reaching 

its objective of notoriety. In consequence, this paper aims to clarify the role and the 

importance of partnerships between government and non-governmental organizations, the 

working methodology consisting in the study of secondary data relevant at both nationally and 

internationally level. The analysis of the results of this study reflects the need for immediate 

changes in the management of the public administration in the context in which, in the 

present, most of partnerships are due to civil initiatives. 
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Introduction 

The partnership between public administration and NGOs is a contract between the public and private 

sectors, their main purpose being the implementation of a project or fulfilling a service that is 

traditionally done by the administrative apparatus. 

 

The creation of such a partnership, respectively the cooperation between public authorities and the 

private sector represent a solution adopted by most of the EU Member States in the view of 

developing and maintaining the infrastructure, constructing and renovating the schools, hospitals or 

prisons, respectively financing and managing the social and security services. At European level, 

approximately 40% of public – private partnerships (PPP) are of institutional nature, the financial – 

economic crisis turning them into a real alternative for financing the public projects. 

 

In Romania, most PPPs are the result of civil initiatives, the government involvement being relatively 

low. Therefore, to stimulate the full absorption of funds allocated by the European Union in the view 

of a rapid and healthy economic development, the administrative apparatus must seek to develop 

effective and sustainable partnerships with the private sector, through them being ensured the 

completion of public funds with the private ones, and the risks being shared proportionately and 

equitably among the partners. Taking into account the complexity of economic and social problems of 

Romania, a particular attention should be given to the partnerships with NGOs that have as a main 

purpose the financing and the managing of the social services. In this regard, the necessary funds can 

be accessed through two operational programs, namely: SOPHRD (Sectorial Operational Programme 

Human Resources Development 2007 – 2013) and OPACD (Operational Programme Administrative 

Capacity Development), funded by the European Social Fund (ESF), which has as a the main 

objective the reduction of the differences regarding the prosperity and living standards in the regions 

and the Member States and, therefore, the promotion of the economic and social cohesion. 
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This paper presents an analysis of the current situation of partnerships between the Romanian public 

administration and NGOs, but also from other EU countries, the results of this study being detailed in 

section 3. In the first section, there were presented, from a conceptual point of view, the notions 

specific to the public – private partnerships, the second section emphasizing their role and importance. 

 

1. Conceptual Approach on Public Administration and Non-Governmental Organization's 

Any approach undertaken to provide a full explanation of the content of the concept of public 

administration has led to many controversies among specialists, the immediate effect of all one-sentence 

or one-paragraph definitions of public administration being mental paralysis rather than enlightenment 

and stimulation. This is because a serious definition of the term - as against an epigrammatical 

definition, however witty - inevitably contains several abstract words or phrases [1,  20]. 

 

Consequently, the analysis of the specialty literature highlights the different approaches of the concept 

of public administration, the most representative of them defining it as: 

 a cooperative group effort in a public setting, covering all three branches – legislative, 

executive and judicial – and their inter relationships; having an important role in the 

formulation of public policy, it is thus a part of the political process; although it is different in 

significant ways from private administration, it is closely associated with numerous private 

groups and individuals in providing services to the community [2, 2]; 

 the use of managerial, political and legal theories and processes to fulfill legislative, executive 

and judicial governmental mandates for the provision of regulatory and service functions for the 

society as a whole or for some segments of it [3, 143]; 

 the art and science of management as applied to affairs of state [4, 9]; 

 those activities involved in carrying out the policies and programs of governments [5, 46]. 

 

Although the previous definitions have multiple distinct elements, including the main objective of the 

public administration, they include a number of similarities [6, 15], such as the fact that: 

 it is part of cooperative human behavior and is located in an organizational or bureaucratic 

structure; 

 it implies the existence of administrative responsibility to an organization and the public; 

 the interdisciplinary nature of public administration is apparent in each definition.  

 

However, the notion of public administration can be approached from different points of view, 

namely: 

 managerial, the specialty literature highlighting multiple definitions belonging to: 

- the traditional conception, according to which the field of administration is a field of 

business [7, 209], the main problem being to make public opinion efficient without 

suffering it to be meddlesome [8, 3]; 

- the modern conception which states that the new public management is not just about 

the implementation of new techniques, but that it carries with it a new set of values, a 

set of values in this case largely drawn from market economics and business 

management [9, 22]; 

 political, having a vital role in the drawing up of political values that express the general 

interests of the society organized in state and which are formulated in laws by the legislative 

bodies [10, 19]; 

 legal, the main function of the administrative apparatus consisting of applying and enforcing the 

law in specific situations [11, 4]; 

 sociological, being considered an instrument of state used to meet the general interest, through 

the action of public powers [12, 261]. 

 

Regardless of the different approaches of public administration, it must always aim the permanent 

protection of the rights and freedoms of citizens, the observance of the legislation in order to eliminate 

any action of arbitrary type and the ensuring of equality and equity in the relations with the 

community members. However, having the right and the ability of solving and managing the problems 

of public order, the administrative apparatus must win the public confidence, this being possible 

through its involvement in public – private partnerships. Among these are distinguished the projects 
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that have as a main objective the financing and the managing of social services that are performed, in 

most cases, in partnership with NGOs. 

 

The non-governmental organizations are legal entities established by individuals and/or legal persons 

that aim the carrying out of activities of general interest or in the interest of certain communities or or 

in their own personal but non-patrimonial interest [13]. They can act in any field, such as education, 

culture, social protection, environmental protection, human rights etc. Consequently, they are an 

integrant part of civil society and their action depends directly on the needs of society and their ability 

to perceive faster and authentically, the new needs of society and how they can be covered [14, 11]. 

 

The relations between NGOs and governments/supranational organizations can be approached on 

three levels, namely: 

 national – the cooperation between NGOs and governments is influenced by certain factors such 

as: the bureaucracy, the level of democracy, the power of mass – media, the degree of 

centralization of government etc.;  

 regional – depending on their specificity and recognition, NGOs can create associations through 

which they can use multiple channels of communication and better information that provide 

them the possibility of lobbying, thus being more effective in achieving their goals;  

 international – the actions of the NGOs are oriented to the main goals of humanity, involving a 

cooperation of states more intense at transnational level. 

 

The creation and the development of partnerships with NGOs represent an important marketing tool 

for public administration and also a real means of sustainable development. 

 

2. The Role and the Importance of the Public – Private Partnerships from a Marketing 

Perspective 

The public – private partnership is defined by the rules of applying the Law no. 178/2010 as an economic 

mechanism of association of two partners, the public authority and the private investor in order to achieve, 

through the project of public – private partnership, a public good or a public service [15]. 

 

The cooperation between public administration and non-governmental organizations involves a 

number of advantages [16, 7-8], among which are distinguished: 
 meeting to a grater extent the community needs of social services; 

 improving the quality of services offered; 

 using the advantages offered by the private management in comparison with the public one; 

 sharing the risks between partners; 

 using the volunteers; 

 reducing the costs by accessing resources from the private sphere. 

 

To benefit from these advantages, the central and local authorities must on the one hand, provide to 

the NGOs a free access to information essential to running various projects, and on the other hand, to 

show the availability for assessment of proposals initiated by these organizations in order to solving 

the problems issued in various fields. 

 
Analyzed from the perspective of the effects generated, the public – private partnership can be a real 

means of sustainable development, promoting the idea of equilibrium between the economic 

development, the social equity, the efficient using and conservation of the environment [17, 107]. 

Thus, the public administration and non-governmental organizations can have a fundamental role in 

meeting the society's current needs without compromising the future generations' interests. 
 

Currently, the concept of public – private partnership is increasingly used is used in most marketing 

documents, in the offer of products and services of major auditing and consulting firms, in business 

banks and in international law firms [18, 232]. The approach of the public – private partnership from a 

marketing perspective highlights certain features, namely: 

 both the activity of NGOs and the public administration are geared towards meeting the needs of 

the community, respectively creating favorable relations with it;  
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 the public institutions and the NGOs must constantly adapt to the continuous changes that take 

place in society, thus being required a promotion of active strategies of territorial development 

that could aim not only the adaptation of institutions to the environment, but also the influencing 

of it [19, 102];  

 all parties involved in the public – private partnership must know in detail the socio – economic 

environment in which they operate;  

 for ensuring the success of various projects implemented in different fields, the public – private 

partners should be able to make more accurate predictions, both on medium and long term. 

 

The public – private partnership can be successfully used in the efforts of promoting the public 

administration, having direct implications on the activity of public institutions, and thus on the entire 

marketing process that involves the following steps [20]: 
1. setting goals of action and image;  

2. positioning the organization in order to establish its role and place in the community; 

3. determining the actions necessary to achieve the goals and drawing up the marketing mix 

based on the 6P: product, public, price, place, production and promotion; 

4. developing and implementing  the marketing plans; 

5. developing a promotional message. 

 

The results of the purpose of the marketing approaches of public administration are reflected in the 

provision of those services that ensure the optimal satisfaction of citizens' needs. Therefore, one of the 

basic principles of marketing in the public administration aims the behavior of the public functionaries 

that involves on the one hand, the responsiveness and the ability to adapt to the community, and on the 

other hand, the efficiency and promptness in solving the claims. Thus, if in the private sector the 

marketing slogan is “satisfaction and value for the customer”, in the public sector it refers to 

“satisfaction and value for the citizen” [21, 67]. 
 

3. The Romanian Public – Private Partnerships in the Field of Social Services 

In Romania, the legal act governing the public – private partnership (PPP) is the Law 178/2010 [22], 

according to which the PPP has as public objective the designing, financing, construction, 

rehabilitation, modernization, operation, maintenance, development and the transfer of public good or 

service, if applicable (Official Gazette no. 676/October 5, 2010). 

 

Regarding the social services, the public – private partnerships are regulated by the following laws: 

 Law 34/1998 regarding the providing of subventions to the Romanian associations and 

foundations with legal personality that establish and manage social assistance units.  

 Law 215/2001 regarding the local public administration.  

 Law 515/2003 for the approval of G.O. no. 68/2003 regarding the social services, modified and 

completed by the G.O. no. 86/2004 regarding the social services, which stipulate the services 

contracts and partnerships.  

 Law 350/2005 regarding the regime of non-refundable financing from public funds allocated to 

nonprofit activities of general interest.  

 G.O. no.34/2006 regarding the assignment of public acquisition contracts, of public works 

concession contracts and of the services concession contracts. 

 

The financial resources needed for the efficient management of social services can be obtained 

through the European Social Fund, which is the main instrument through which the European Union is 

funding the strategic objectives of the employment policy. One of the programme’s priorities is the 

promoting of partnership for reform in the field of employment and social inclusion. 
 

During 2007 – 2013, ESF has allocated over 75 billion to create more jobs in the European Union. The 

funds were allocated to six priorities (Figure no. 1), aiming to support the Member States in the 

process of anticipating and efficiently managing the economic and social changes. 
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Figure no. 1 Allocation of funds to the ESF interventions by priority theme (in %) [23, 82] 

 

The projects financed through the European Social Fund aim the people, the beneficiaries being the 

public institutions, the NGOs and other organizations, and target different groups, such as teachers and 

students, young and old who are looking for a job and also potential entrepreneurs from all 

backgrounds. 

 

This program aims to develop reforms in the field of employment and social inclusion by promoting 

the partnerships, pacts and networking with social partners, NGOs etc. at national, regional and local 

level. For “Partnerships” there were allocated 930 million euros from the European Social Fund 2007 

– 2013, Spain, Romania, France and Italy receiving 80% of the total funds granted (Table no. 1). 

 
Table no. 1 The EU funds allocated for the priority “Partnerships, networks and initiatives”  

in the European Social Fund 2007 – 2013 [24] 
 

Country 
Total EU for Partnerships, 

networks and initiatives 

Austria 6,658,500 € 

Belgium 2,567,149 € 

Bulgaria 20,635,783 € 

Czech Republic 23,414,622 € 

Germany 10,676,153 € 

Spain 425,089,734.€ 

France 107,120,000.€ 

Greece 19,436,097€ 

Hungary 6,095,420 € 

Italy 105,412,772 € 

Lithuania 1,490,608 € 

Latvia 4,269,890 € 

Malta 2,240,000 € 

Poland 71,110,615 € 

Portugal 100,000 € 

Romania 110,934,614 € 

Slovenia 13,441,793 € 

Total 930,693,750 € 

 

In Romania, through the European Social Fund – The Sectorial Operational Programme Human 

Resources Development 2007 – 2013, Priority Axis 3 - Measure 3.3. “Development of partnerships and 

encouraging initiatives for social partners and civil society”, in 2012, a number of 1,759 social partners 

and NGOs were supported, registering an increase of 55% over the previous year (Table no. 2). 
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Table no. 2 Progress indicators of SOPHRD Priority Axis 3 – Measure 3.3. "Development of partnerships 

and encouraging initiatives for social partners and civil society" [25, 90] 

Indicator  2007 2008 2009 2010 2011 2012 

The number of social partners 

and NGOs supported 

Accomplished 0 0 19 650 1,131 1,759 

Target - 52 108 180 261 353 

 

Among the projects that have been contracted for financing through SOPHRD – Measure 3.3. there is 

an important one, namely the “Public – private partnerships in social service administration – Model 

of Excellence” project of Lei 1,849,626. This project was conducted by the Association of Orthodox 

Philanthropy of Alba Iulia in partnership with General Directorate of Social Assistance and Child 

Protection of Alba, General Directorate of Social Assistance and Child Protection of Mureş, the 

PAEM Foundation from Alba and the Association of Social Workers of Alba, in the period October 

2009 – July 2011. The NGOs and the public institutions have collaborated in order to improve the 

quality of social services provided to the population Mureş and Alba Counties. In terms of marketing, 

the NGO initiator of the project and the partner institutions were directly promoted in the press 

conferences held at the beginning and at the end of the project and also through the media that 

presented information about the project and among the target groups. 
 

Another project on sustainable development and funded by the European Social Fund through 

SOPHRD – Measure 3.3. was conducted by the Save the Danube and the Delta Association during 

December 2009 – November 2012, its value being of Lei 15,040,220. The “Partnership for Sustainable 

Development” Project was conducted in partnership with the Media Monitoring Agency and with 

Ecopolis – The Centre for Sustainable Policies and aimed the creation of a community of practice for 

sustainable development (www.comunitatedurabila.ro) in order that the project initiators to act 

towards sustainable development and to provide the necessary tools in this regard. In the project there 

were developed indicators for sustainable development, a series of video animations were produced to 

promote the specific measures of sustainable development and there were also organized certain 

courses. In parallel, there was carried out a communication campaign to promote the concept and a 

monthly electronic magazine of 12 issues was also drawn up. 
 

The Czech project “Strategic Management in Municipalities – with quality and efficiency”, funded by 

the European Social Fund and coordinated by the National Healthy Cities Network of the Czech 

Republic in October 2010 – September 2013, has helped the local authorities to improve their strategic 

management and the process of planning the activities. In this project the authorities were helped by 

experts in developing strategies. Thus, in the Křižánky village, located in Bohemia – Moravia, which 

has 384 permanent residents and 230 holiday homes, was developed “The Křižánky 2022 Vision”. 

Also, because of this project, important municipal buildings and monuments from the village were 

restored and a playground for children was created. 
 

In Latvia [26, 36-39], the NGOs that activate in the field of environmental protection have been 

actively involved in the process of elaborating the programs of financing through EU funds in the 

period 2007 – 2013. Since May 2005 the National Coalition of NGOs was established, this being 

focused on the environmental issues in the context of preparing the programs and also 10 NGOs of the 

coalition were actively involved this process. Thus, during 2005 – 2006 there were held meetings, 

seminars and exchanges of views with the Ministry of Finance and the Ministry of Environment 

regarding the requirements and proposals of NGOs, which led to a proactive interaction between the 

representatives of NGOs and ministries. Also, the NGOs from the environmental protection, 

education, gender equality and social fields cooperated and exchanged information on issues 

connected to the targeted sectors in order to avoid contradictions in the formulation of requirements. 

The success of this partnership between NGOs and the public institutions was due to the primarily 

desire of cooperation of the Ministry of Finance and Ministry of Environment and also due to the use 

of appropriate information tools and clear procedures of participation. A result of this partnership was 

the creation of the www.esfondi.lv site where were posted all the information regarding the programs 

financed through European funds, the deadlines, the funding process and the information provided by 

ministries, NGOs and the European Commission. The organization of these meetings between NGOs 

and ministries took place due to the proposals of NGOs, the ministers responding favorably to this 

initiative and allowing the consultation process to go beyond a mere formality. The comments and the 

http://www.comunitatedurabila.ro/
http://www.esfondi.lv/
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observations of NGOs were taken into consideration by the authorities, taking place separate meetings 

for consultation with those who have made the observations in order to discuss each aspect. 
 

These are just some examples of the partnerships between NGOs and public institutions that worked 

out, the benefits of the target groups and society in general, leading to the initiation of new projects of 

sustainable development for long-term. 
 

In the period 2014 – 2020, there will be encouraged the participation of social partners and civil 

society to the implementation of the European Social Fund's activities [27], in particular the 

participation of non-governmental organizations (NGOs), through the promotion of several strategies 

of local development conducted by the community and the simplification of process of implementing 

them. There will also be simplified the rules regarding the reimbursement of ESF projects, especially 

for smaller beneficiaries who are at least 50% of ESF funding recipients (NGOs, SMEs etc.). It will 

also be developed a European Code of Conduct on Partnership – ECCP [28, 4], which will include 

the minimum requirements necessary to achieve a high quality partnership in the process of 

implementation of funds, while maintaining an ample flexibility of the Member States' actions on how 

to organize the participation of various partners. Among the related rules proposed for the period 2014 

– 2020 there is a significant one, namely the Article 5 of the Common Provisions Regulation (CPR): 

 For the partnership contract, respectively, for each program, a Member State will organize a 

partnership with the following partners: 

a. regional, local or urban authorities and other public authorities;  

b. economic and social partners;  

c. bodies representing the civil society, including the partners from the field of 

environmental protection, the non-governmental organizations and the bodies 

responsible for promoting equality and non-discrimination. 

 In concordance with the approach based on the multilevel governance, the partners are involved 

by Member States in preparing the partnership agreements and the reports regarding the 

progress registered and also in the preparation, implementation, monitoring and evaluation of 

programs. The partners participate in the committees monitoring the programs. 

 The Commission is empowered to adopt delegated acts in accordance with Article 142 for 

providing a European code of conduct that sets out objectives and criteria to support the 

implementation of the partnership and to facilitate the exchange of information, experiences, 

results and good practices between the Member States. 

 At least once a year, for each CSF Fund (Common Strategic Framework), the Commission will 

consult the organizations representing the partners at Union level regarding the implementation 

of the contribution supported from the Funds. The consultation will take place at least twice 

during the programming period for the European Maritime and Fisheries Fund (EMFF), in 

accordance with Article 90 of the Regulation specific to the EMFF fund. 
 

In addition, the CPR include provisions that refer directly to the partnership or are related to this 

principle in terms of monitoring, reporting and evaluation. 
 

Conclusions 

The partnership is one of the key - principles the implementation of European projects and requires a 

close cooperation between the public authorities, private sector and the tertiary sector. The European 

Social Fund is one of the tools through which the partnerships between NGOs and public 

administration are promoted for reforms in the field of employment and social inclusion. The public 

institutions, as partners in the projects coordinated by NGOs and financed by the ESF, establish 

relationships with these organizations, supporting their initiatives and they are involved in reaching the 

projects objectives, improving the quality of the services offered to the population. Also, the public 

institutions are promoted through the informing campaigns conducted during these projects. On the 

other hand, the benefits obtained by organizations in the partnerships with public authorities consist in 

funds, spaces for social services and other facilities.  
 

The partnerships established between NGOs and public administration are useful for creating new 

projects and, implicitly, for sustainable development. Also, they are in most cases the result of civil 

initiatives. The most efficient ways of organizing partnerships are found in the projects and programs, 

and not after some long theoretical debates. To develop a successful partnership is important that all 

parties to be treated equally by providing comprehensive information in real time, respectively there 
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have to be taken in consideration all the proposals of the partners, no matter whether they are public or 

NGOs. 
 

In the present, the partnership principle is still not effectively applied in the phase of development of 

regional policies. This is a very important aspect that should be considered in the planning of 

European funds which is realized on the basis of regional plans and strategies. To improve the ways of 

planning the EU funds in the Member States, as well as for the decentralization of planning the needs 

and the funds necessary for their financing there should be promoted the regional and national 

partnerships. In these partnerships, the NGOs can realize high quality expertise in different areas 

related to EU funds, including monitoring, control, operational programming, evaluation, project 

management, dialogue and communication with the targeted communities etc. 
 

References 

[1] Waldo, D., (1955), ”Study of Public Administration”, in: Farmer, D.J., (2010), Public Administration in 

Perspective. Theory and Practice Through Multiple Lenses, M. E. Sharpe Inc., New York, USA 

[2] Nigro, F.A., Nigro, L.G., (1980), “Modern Public Administration”, in: Pruthi, R.K., (2005), Theory of Public 

Administration, Discovery Publishing House, New Delhi, India 

[3] Rosenbloom, D.H. (1989), “Public Administration”, 2nd Edition, in: Parashar, P., (1997), Public 

Administration in the Developed World, Sarup & Sons, New Delhi, India 

[4] Waldo, D., (1978), ”Study of public administration” in: Paddenburg, J., (1999), Assessment of the Centex 

Chapter of the American Society for Public Administration, Southwest Texas State University 

[5] Mosher, F., (1974), in a contribution to the “Encyclipaedia Britannica”, in: Raadschelders, J.C.N., (2003), 

Government – A Public Administration Perspective, M.E. Sharpe Inc., New York, USA 

[6] Paddenburg, J., (1999), Assessment of the Centex Chapter of the American Society for Public Administration, 

Southwest Texas State University, available at: 

https://digital.library.txstate.edu/bitstream/handle/10877/3735/fulltext.pdf [accessed: September 19, 2013] 

[7] Wilson, W., (1887), “The Study of Administration”, in: Political Science Quarterly, Vol. 2, No. 2 (June 

1887), published by The Academy of Political Science, New York, USA, available at: 

http://www.commentary.com/admin_thoughts_1887.pdf [accessed at: October 22, 2013] 

[8] Wilson, W., (1887), “The Study of Administration” in: Pestritto, R.J., (2012), Woodrow Wilson and the 

Rejection of the Founders’ Constitution, Hillsdale College Press, Michigan, USA, available at: 

https://online.hillsdale.edu/document.doc?id=318 [accessed at: November 7, 2013] 

[9] Denhardt, J.V., Denhardt, R.B. (2011), The New Public Service. Serving, Not Steering, 3rd Edition, M.E. 

Sharpe Inc., New York, USA 

[10] Ioan, A., (2002), “Course of Administrative Law”, SNSPA, in: Viorescu, R., (2006), Administrative Law 

and Public Administration (translated from Romanian: “Curs de drept administrativ”, SNSPA, in: Viorescu, 

R., (2006), Drept administrativ şi administraţie publică), Publishing House of „Ştefan cel Mare” University of 

Suceava 

[11] Rosenbloom, D.H. (1993), “Contemporary Public Administration” in: Denhardt, R.B., Denhardt, J.V., 

Blanc, T.A., (2013), Public Administration. An Action Orientation, 7th Edition, Wadsworth, Cengage 

Learning, Boston, USA 

[12] Vida, I. (1994), Executive power and public administration (translated from Romanian: Puterea executivă şi 

administraţia publică), R.A. “Official Gazette” Publishing House, Bucharest. 

[13] Law no. 246/July 18, 2005 for approving the Government Ordinance no. 26/2000 regarding the associations 

and foundation, published in Official Gazette no. 656/July 25, 2005. 

[14] Cace, S., Nicolăescu, V., Anton, A.N., Rotaru, S. (2011), NGOs and the social economy. Manual of 

intervention (translated from Romanian: Organizaţiile neguvernamentale şi economia socială. Manual de 

intervenţie), Expert Publishing House, Bucharest 

[15] The methodological rule of applying the Law no. 178/2010, December 8, 2010, published in the Official 

Gazette, Part I no. 833/December 13, 2010 

[16] „Pentru Voi” Foundation (2012), Partnership for community (translated from Romanian Parteneriat pentru 

comunitate, available at: http://www.ce-re.ro/upload/Parteneriat%20pentru%20Comunitate%20-

%20Finantarea%20serviciilor%20sociale%20de%20la%20bugetul%20local%20al%20Municipiului%20Timis

oara.pdf [accessed at: December 14, 2013] 

[17] Nedelea, A., Dolipschi, O., (2004), “The public administration, tourism and sustainable development” in: 

The Transylvanian Journal of Administrative Sciences, 1(10), 2004, (translated from Romanian: 

“Administraţia publică, turismul şi dezvoltarea durabilă”, in: Revista Transilvană de Ştiinţe Administrative) , 

available at: http://www.rtsa.ro/files/17.pdf [accessed at: November 23, 2013] 

[18] Levai, C.M., (2012), “Theoretical and Practical Issues on Public Private Partnership in the European 

Union” (translated from Romanian: “Aspecte teoretico – practice privind parteneriatul public – privat în 

Uniunea Europeană”), in: Acta Universitatis George Bacovia, Juridica, issue 1/2012, available at: 

http://www.ugb.ro/Juridica/Issue1RO/11_Parteneriatul_public-privat_in_UEMihaela_LevaiRO.pdf [accessed 

at: December 14, 2013] 

https://digital.library.txstate.edu/bitstream/handle/10877/3735/fulltext.pdf
http://www.commentary.com/admin_thoughts_1887.pdf
https://online.hillsdale.edu/document.doc?id=318
http://www.ce-re.ro/upload/Parteneriat%20pentru%20Comunitate%20-%20Finantarea%20serviciilor%20sociale%20de%20la%20bugetul%20local%20al%20Municipiului%20Timisoara.pdf
http://www.ce-re.ro/upload/Parteneriat%20pentru%20Comunitate%20-%20Finantarea%20serviciilor%20sociale%20de%20la%20bugetul%20local%20al%20Municipiului%20Timisoara.pdf
http://www.ce-re.ro/upload/Parteneriat%20pentru%20Comunitate%20-%20Finantarea%20serviciilor%20sociale%20de%20la%20bugetul%20local%20al%20Municipiului%20Timisoara.pdf
http://www.rtsa.ro/files/17.pdf
http://www.ugb.ro/Juridica/Issue1RO/11_Parteneriatul_public-privat_in_UEMihaela_LevaiRO.pdf


 43 

[19] Nedelea, A., (2006), “Marketing in the Public Administration”, in: Management & Marketing Journal, no. 

2/2006, available at: http://www.managementmarketing.ro/pdf/articole/16.pdf, [accessed at: December 20, 

2013] 

[20] Kotler, P., (1998), “The marketing principles” in: Enache, I., Maftei, M., (2003), The library marketing 

(translated from Romanian: “Principiile marketingului”, in: Enache, I., Maftei, M., (2003), Marketingul în 

bibliotecă), available at: http://ebooks.unibuc.ro/filologie/enache-market/1a.htm#4 [accessed at: December 20, 

2013] 

[21] Scutaru, C., (2009), “The marketing of public sector”, in: Life Quality Journal, XX, nr. 1-2, 2009,  

(translated from Romanian: “Marketingul pentru sectorul public” in: Revista Calitatea Vieţii), available at: 

http://www.revistacalitateavietii.ro/2009/CV-1-2-2009/07.pdf [accessed at: December 22, 2013] 

[22] Law no. 178/2010, Official Gazette, Part I no. 676/October 5, 2010 

[23] Metis GmbH & WIIW (2012), Evaluation of the reaction of the ESF to the economic and financial crisis, 

Viena, available at:  

file:///C:/Documents%20and%20Settings/Home%20CB/My%20Documents/Downloads/FinCri_FinalReport_

20120411.pdf [accessed at: December 22, 2013] 

[24] European Commission (2007), European Social Fund financial allocations, available at: 

http://ec.europa.eu/social/esf_budgets/results.cfm [accessed at: December 22, 2013] 

[25] The Management Authority for the Sectorial Operational Programme for Human Resources Development 

(2012), Annual report of implementation, available at: 

http://www.fseromania.ro/images/doc2013/rai2012.pdf [accessed at: October 10, 2013] 

[26] SF Team for Sustainable Future (2011), Why bother with partnership?, available at: 

file:///C:/Documents%20and%20Settings/Home%20CB/My%20Documents/Downloads/why_bother_with_par

tnership_2011.pdf [accessed at: October 10, 2013] 

[27] European Commission (2013), European Social Fund 2014 – 2020, available at: 

http://ec.europa.eu/esf/main.jsp?catId=62&langId=ro [accessed at: October 12, 2013] 

[28] European Commission (2012), European Commission staff working document, The principle of partnership 

regarding the implementation of the funds that make the object of the common strategic framework – elements 

for a European Code of Conduct on Partnership Bruxelles, (translated from: Document în lucru al serviciilor 

Comisiei Europene, Principiul parteneriatului în implementarea fondurilor care fac obiectul cadrului 

strategic comun – elemente pentru un cod european de conduită în materie de parteneriat), available at: 

http://ec.europa.eu/regional_policy/sources/docoffic/working/strategic_framework/swd_2012_106_ro.pdf 

[accessed at: October 12, 2013] 
 

http://www.managementmarketing.ro/pdf/articole/16.pdf
http://ebooks.unibuc.ro/filologie/enache-market/1a.htm#4
http://www.revistacalitateavietii.ro/2009/CV-1-2-2009/07.pdf
../../../../../Home%20CB/My%20Documents/Downloads/FinCri_FinalReport_20120411.pdf
../../../../../Home%20CB/My%20Documents/Downloads/FinCri_FinalReport_20120411.pdf
http://ec.europa.eu/social/esf_budgets/results.cfm
http://www.fseromania.ro/images/doc2013/rai2012.pdf
../../../../../Home%20CB/My%20Documents/Downloads/why_bother_with_partnership_2011.pdf
../../../../../Home%20CB/My%20Documents/Downloads/why_bother_with_partnership_2011.pdf
http://ec.europa.eu/esf/main.jsp?catId=62&langId=ro
http://ec.europa.eu/regional_policy/sources/docoffic/working/strategic_framework/swd_2012_106_ro.pdf

