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Abstract: Business Communication is essentially a phenomenon, a process, an art and a science 
needed actants and is omnipresent in a society where competition is increasingly fierce. Therefore, 
business communication can be studied from the perspective of economic development, environment, 
culture national history axiologiei, ethics and psychology. Also, a relevant research co m unicării 
business requires a systemic approach and its behavior. 
Whatever the subject of communication in business and approached the point of view, using the 
structural-functionalist paradigm in the definition and communication analysis, but also procedural 
and semiotic models, the study of communication, sociological research methods are absolutely 
necessary. Way, business communication research can be used effectively, at least, the method of 
observation, investigation method, experimental methods, biographical method and method Call 
blindness, because communication is primarily a social phenomenon. Representing a content analysis 
of forms ized observation often useful research methodology in business communication. 
Keywords: research methods, business communication, communication model, observation, content 
analysis 

  
Introduction 

Today the world is conquered by the communication. Hence the major consequence of 
knowledge-based economy: the tyranny of communication. People are forced to communicate in order 
to survive and to thrive. The emergence of modern communications requires the individuals to adapt 
to new demands of communication. Today a professional communicator must know how to use 
modern communication techniques and technologies as oratory without video and audio means is 
losing its effectiveness. 

So, I present, exists many reasons studying communication which justify the growing 
interest of theorists and managers for this issue today in vogue. Proof is the multitude of editorial that 
are centered on or refer to the concept of communication. In a dynamic environment, marked by 
profound changes generated by the current global crisis, people hardly found appropriate action to 
adapt at changes. In this sense, individuals have three main options on trying to master the uncertainty 
environment and its potential impact: adapting elements of the environment, trying to influence 
positive character of the existing environment and change in scope of activity. But all these options 
cannot be successfully completed if people do not take in account communication and community 
skills. The one that helps people to identify changes, enabling them to adapt to the environment is 
communication. 

In knowledge-based economy, global communication seems to direct the contemporary 
models of social development, while communicative behavior has gain universal facets, being 
inappropriate used to explain organizational and institutional deficits area. In this context, 
communication is essentially a phenomenon, a process required, an art and a science needed for a 
company, regardless of how privileged manifestation of the interaction between business and the 
environment. 

In the changes that marks global economic crisis, in the need for survival or ensure high 
performance, enterprise considers communication as a major component of the managerial process. 
This and that business development is driven by effective communication. In this respect, 
communication provides scientific support in theory and practical to provide a high efficiency by 
undertaking activities, by generating a communications culture in which all organizational members 
have market awareness, product and company. 



Communication within the enterprise can be considered from two different perspectives: from 
culturally and strategically. So are relevant organizational issues regarding strategic communication 
and cultural differences. 

Regardless of what approach should be taken into account in business, communication must 
be studied to identify patterns of positive communication, effective communication behaviors, 
disruptive elements in the communication process, types of influence in the communication features 
of their speech (sonority, flow, intonation, vocabulary, structure, suitability at content), elements of 
nonverbal communication (gestures, mimes, posture, look, distance), communicative context, 
difficulties and constraints in the communicational process, etc. Since communication is primarily a 
social phenomenon, studying social reality can be done in several ways: empirical sociological 
research, sociological research field, concrete sociological research, sociological inquiry, investigation 
and sociological survey. 

 
1. Perspectives approach to business communication research. 

The concept of communication has several meanings, as it was developed by a number of 
quite different sciences, such as philosophy, history, geography, psychology, sociology, ethnology, 
economics, political science, biology, linguistics, cybernetics, cognitive science, ethology, etc. 
Therefore, communication is different for a biologist, that stabled by an informatician or an 
economist. Thus, each field of knowledge has definitions that emphasize one side or another of the 
term communication: case, exchange, transfer, transport, energy, information, etc. Apparent 
contradiction between the various definitions of the concept that there is now due to the fact that most 
of these definitions are developed, as already mentioned, in the light and for a given area and, as such, 
each definition is reported to an own system of that domain. 

Therefore, communication could be the main object of divers Sciences: anthropology, 
sociology, psychology, history, linguistics, economics, biology, chemistry, engineering, etc. From the 
perspective of those sciences, communication can be analyzed starting from multiple angles of view: 
the elements of communication, communication characteristics, communication process components, 
analysis of communication systems, etc. 

Regarding an object of study of communication, it can be given by: 
• Components and communication concepts; 
• Influence factors of communication; 
• Comparison of communication processes in different environments; 
• Comparison between forms and processes of communication in the same field of 

activity and that in different areas; 
• Highlighting differences and similarities between different communication 

processes; 
• Ways to facilitate the transfer of communication forms and processes to increase 

efficiency of firms. 
Due to the complexity of the concept, research is a deeply interdisciplinary communication, 

without that, adapting uniform methodological perspectives to be qualified in such a way as to put 
into question the principle of disciplinarity. This makes that the use of research methods and 
techniques of communication through interdisciplinary teams (philosophers, sociologists, 
psychologists, ethnologists, linguists) and intra-disciplinarity (socio-demographic, labor sociology, 
sociology of organizations, folklorists, etc.) to facilitate a comprehensive research of business 
communication, research able to provide the most realistic solution, to multiple problems faced by 
commercial firms. Therefore, as element in communication investigation may be used: 

• processes 
• functions and principles of communication; 
• communication system; 
• strategy and communication; 
• organizational structure; 
• Information System; 
• decision-making system; 
• methods, techniques and management processes; 
• Human Resource Management; 
• executives; 



• management efficiency; 
• employee efficiency. 

Successfully deployment of communication research involves both qualitative and 
quantitative research. Qualitative research on communication purpose is to build a "holistic picture", a 
complex one, starting from a multitude of narratives about the dimensions of communication context. 

Of course, business communication can be investigated in terms of: 
• economic development; 
• environment; 
• national culture; 
• historical; 
• axiological; 
• ethics; 
• psychological 
• systemic; 
• behavior. 

From the perspective of economic development, communication can be understood as a 
synergistic whole that contributes to organizational effectiveness activity. Communication philosophy 
has universal applicability. By comparing the different forms of communication of companies that 
activates in the same industry, same geographic area and same environment can shed some positive 
characteristics and behaviors which can have a legitimate character, giving rise to some functions and 
principles of communication and organizational applicable sub-branches at the same site and same 
business type, regarding the number of employees. 

Analysis of communication depending on the manifestation context (environment) it was 
and it is recognized both as a comprehensive and easy approach. Specialists of any kind concern in 
determining quantitative and qualitative environmental influence on the efficiency of commercial 
companies is very old (Whiting1, 1971, 1974 and 1976, Berry2 , 1980, Brislin3, in 1981 and 1983). 
Most researchers believe that the efficiency of firms is the result of external environmental factors 
influence, with social, cultural, political, legal, economic and educational nature. Also is considered 
that even the internal environmental factors influencing domestic greater or lesser efficiency of 
commercial firms. Cole and colleagues (1971, 1974) were able to specify the precise context of the 
situation responsible for a given performance. Berry, distinguishing between individual predisposition 
to behave in a specific, particular and specific behavior as a function of the context, refers to an 
ecological context that provides a framework for human action and includes different situations. The 
issue of keen interest to specialists is the extent to which these factors influence the efficiency of firms 
and their importance. Attempts to quantify the influence of various kinds of factors and factors of 
those categories of commercial firms relied more on support of research models4. Qualitative 
interpretations of the specialists on the influence of environmental factors on the efficiency of 
commercial companies are usually closer to reality5. But even in this area, there was also a 
clarification that would have resulted in practical use of findings and their transformation into true 
principles and laws which contributes - from this perspective - in increasing the efficiency of 
commercial firms. 

From the perspective of national culture, communication can be known and analyzed, and 
could extract some features and characteristics of the communication process that can be used with 
positive results in influencing the activity of commercial firms. This is because it is known that 
business communication research in historical perspective means reporting them to the form of 
human community that gave birth and that it represents, is a global issue in which, in general, treated 
the relationship between communication and history. Such elements can be identified by specific 

                                                 
1 Whiting B. B., , „The problem of the packaged variable”, în 1979, The developing individual in a changing 
world, vol. I, Den Haag, Mouton,. 
2 Berry J. W., „Introduction to methodology”, in 1980, Handbook of Cross Cultural Psychology, vol 2, Allzn & 
Bacon, Boston,. 
3 Brislin R. W., „Cross cultural encounters: Face to face interaction”, N Y Pergaman, Elmsford, 1981; Brislin R. 
W., „Cross cultural research in psychology”, Annual Review of Psychology 34/1983, pp. 363-400. 
4 Hellriegel D., Slocum J. W., Richard Jr., Woodman W., 1992 „Organizational behavior”, West Publishing 
Company, St. Paul, , pp. 54-58. 
5 Hellriegel D., Slocum J. W., Richard Jr., Woodman W., op. cit. pp. 61-65. 



language period, artifacts with communicational value, categories of factors with communicational 
influence, context dimensions of communication, etc. 

General theory of values (axiology) examines the birth, structure, evolution, knowledge, 
recognition and hierarchy of values, role and place into the social life of values in different states of 
social-historical dynamics of value systems, depending on the validity of the reassessment values, 
their overall role and function of historical values, mutation-values and critical reception of their 
practice in different historical stages, their meanings in different social groups in different times and 
places. 

Values arising from the more or less conflict interaction between individuals and their living 
environment as a social cognitive reality by which individuals determine what is acceptable or 
unacceptable, desirable or avoid, good or bad for them. 
Value is defined as "an explicit or implicit conception of what is desirable, distinctive for individual 
or group, which influences the choice of modes, means and aims of the action." 

Ethical values are important in any society. Ethical responsibility (a concept introduced by 
M. Weber (1919), in the lecture Politics as Vocation), must direct the work of any organization, and 
now, especially business organizations. 

Their weight in an organization depends heavily on how that organization honors its ethical 
and social responsibilities to its members and to the society that allowed it to work. 
Ethical dimensions of social action and social relations (ethical values, standards, choice, decision and 
activities) is one of particular social phenomena, in order to achieve basic communication policy in 
the development of individual consciousness, forming a personality human creativity and design as an 
agent of development and organization in particular, the development of society in general. 

Psychic, as essential to human determination, along with the social, biological and historical 
participates in reshaping the nature of the receiving and processing incoming messages. 
From this perspective, communication research means study of: general psychological mechanisms, 
human capacity to work, think, create and reproduce his works, the laws of the organization and 
functioning of individual creations, mental attitudes and behaviors (cultural, personal, group, between 
groups, etc.), general features of communication, material and spiritual profile of social and historical 
formations, laws and categories of communication and its different forms of socio-historical stages 
and in different places. 

The word communication is related to a communication process, the outcome of this 
process and some specific phenomena. Some theories of communication talk about the systemic 
nature of communication. Systemic approach to communication is an attempt to look at the 
communication process as a socio-cybernetic system in which inputs and outputs are considered as 
important as the transformations which is taking place during communication. 

Communication system approach allows knowledge about modifications that occur within the 
communication process, even if a single element of this is changing. Communication is also shaping 
responses or reaction of individuals at environment. Approach communications as a system in order 
of researching it, do not show which are the significant elements of the communication process and 
the way that they can be influenced, in order that those contributes substantially to ensure high 
performance. Instead, the researcher can identify, addressing the communication system, the system 
variables that impact on business efficiency. 

Behavior and conduct has been called, i.e. the way you drive and take appropriate action 
incentives, goals and cognitive and sensory information available to the subject through his memory 
and how to orient to the situation. Behaviors often are considered to be indicators of internal states 
and relationships, subjective. 

2. Operationalisation of research in business communication 
According to some authors, including Wallace W. (1971)6, any research starts from a theory 

on the phenomenon investigated, especially when it is a predominantly quantitative research. Type 
theory based on research aims to discover patterns of action of various social units. It focuses on 
processes as changes in patterns of action. According to other authors (C. Marshall and G. Rossman, 
1989)7, mainly qualitative research starts, not from theory but from observation of those abnormal 

                                                 
6 Wallace W., „The logic of science in sociology, Aldine, Chicago, 1971 în S. Chelcea, 2001, Metodologia 
cercetării sociologice. Metode cantitative şi calitative, Editura Economică, Bucureşti, p. 59. 
7 Marshall C., Rossman G. B., 1989, „Designing qualitative research”, SAGE Publicatios, Inc., Newbury Park, 
p. 23. 



phenomena, interesting. Thus, process knowledge, as a spiral, includes: testing hypotheses, more 
nuanced and richer description of reality, analysis of concepts and indicators, set generality results 
and need to change formal theories. The link between theory and practical phenomenon is achieved at 
a first level of research hypothesis. After RK Merton8 hypothesis does not have exclusively a 
teorethical origin. It may also have empirical origin. It is already clear that any research requires some 
steps to be taken by the researcher. After some methodologists9 these steps are in number of six (D. 
Katz), where others which says there are 12 stages (R. Muechielli).  

Considering that the structure made by R. Muechielli is complete and can provide an 
important methodological tool, we render here its main aspects. Stages of research: 

• Delimit the scope of research, i.e. the choice of research topic. The theme is chosen 
is based on a theory of the phenomenon that helps identify its analytical or from 
observing an interesting phenomenon. Theory based research type aims to discover 
patterns of action of various social units; 

• Setting objectives, cost research, terms in which the research will be done; 
• Determine the objectives and setting assumptions. Is the phase in which the 

researcher puts the relationship between variables in a manner that allows meaningful 
measurement of the observable facts; 

• Delimit population in samples investigated. Of the total number of employees are 
selected according to statistical criteria, a number of people considered to be 
representative of research subjects. 

• Select a sample. The sample can be formed according to the research objectives. 
Selection is made either by random choice of subjects, which will take sample of the 
total number of employees, either by stratification; 

• Choose of research techniques. Methodology and research techniques are decided 
after attending the first five phases as compared to the subject, and sample case are set 
methods; 

• Testing, with the pilot survey research techniques. Pre-testing research tools are 
made to increase the accuracy of information to be obtained from the investigation of 
subjects; 

• Completion of tools. Following pre-testing these instruments can be validated or 
modified to increase research efficiency; 

• Conduct the field research process. It is envisaged that data collection is done 
according to plan based on research and established techniques. It is important to 
apply research tools on samples selected according to criteria set by the research team; 

• Data processing stage in which special mention should be made to the process of 
codification of information, without which it can move to quantification. Registration 
is required to report all data relevant research, even those that consider them less 
researcher, to let other professionals the opportunity to study; 

• Analyze the results. Interpretation of research data analysis is performed to empirical 
data in relation to the theory, the problem investigated and assumptions. Interpretation 
means making explanations to situations drawn from empirical research, which should 
demonstrate the conditions shown determining relationships between processes or 
phenomena that have been under investigation; 

• Writing the research report in which is presented how to exploit research results and 
conclusions. 

Operationalization is to link a concept with its indicators. The operationalization of the 
research in communication, has in mind that any research work with working hypotheses, which are 
"statements directly tested by empirical research." Hypothesis is simultaneously a question and 
answer that question. Remains as research to verify my answer, hypothetically, the researcher is true 
or false and if confirmed or not the facts investigated. But assumptions can be made through direct 
experience that, based on understanding reality through direct contact of the investigator, it offers the 
opportunity to establish links between cultural processes and thus to formulate hypotheses. Also, the 
                                                 
8 Merton R. K., „Social theory and social structure” în A. Bondrea, 1981, Sociologia culturii, Editura Didactică 
şi Pedagogică, Bucureşti. 
9 SchifirneŃ Ctin., 2000, „Metodologia cercetării sociale”, Editura Universitatea creştină „Dimitrie Cantemir”, 
Bucureşti 



assumptions can be developed and by analogy. E. Durkheim said about the analogy that is the only 
way that mankind has to make things comprehensible10. In other words, any assumption made in a 
field of science can help to develop another hypothesis from another scientist. 

Assumptions to be valids must be based on facts that are verifiable, that is to use operational 
concepts, and be specific to not lose the general. 

Indicators are actually social facts which are given meaning by the average knowledge of 
other social facts which have a link. This means that research involves the identification of a social 
fact in its relations with other phenomena. These are the coordinates of this phenomenon and have the 
significance of phenomenon properties. Properties ensemble of a phenomenon is his space of 
attributes. 

For example, any employee can be located based on several tests of skill (A), knowledge (B) 
and personality (C). If three employees are tested and their positions are determined according to the 
three tests will be achieved three classes of properties that organization has in knowledge of workers. 
This means that the dimensions of the phenomenon can be defined starting from a list of categories 
that give the essential properties of the phenomenon investigated. Most times these dimensions or 
attributes can be dichotomous (sex: male-female), multiple times. Fact is, that these dimensions can 
be measured through indicators known facts. For example, performance in public relations, where 
three employees, may be determined by the indicators: a record number of contacts dealt with 
customers, employee participation in meetings and meetings of the organization, making friendly 
contacts and friendships with customers, developing a relational storage with customer, etc. 
In any research, an important place is occupied by intermediate variables. If concepts play 
constellation of experimental facts essential characters and their relationships, meaning variables play 
changes to the facts. When factors vary, variable also vary. But when a variable X is not a sufficient 
factor explaining the generation Y means that Y's production involvement is due to other additional 
factors (t), which are called intermediate variables. In relation to theory of action, an appropriate 
intermediate variable of personality traits which is equivalent stimulus and in relation to these 
behavioral stimuli, equivalent answers are sought and outlined all because of this feature. For 
example, tolerance to stress, as a personality trait will involve the same types of responses of different 
individuals, through the same situation - stimulus. In relation to tolerance to stress those individuals 
who have the same tolerance, will react in certain situations through various behavioral reactions 
(violence, attempts to address stress factors, the removal of stress factors, the use of different 
addictive substances, etc.) psychological reactions (efforts to reduce anxiety associated with stress, 
feelings of anger directed to a reliable source, all expressions in a manner contrary to their feelings, 
using personal capacity in an area to compensate for failure in another area, bringing back ideas 
awareness stress, etc.), physiological reactions (high blood pressure, rapid pulse, cholesterol, 
respiratory disease, bacterial infections, etc.). These reactions occur from case to case, with different 
probabilities of manifestation. Therefore the side - as indicators of variable - probability ties with 
every feature: some individuals lose control of the situation "X" are not words, others are not 
disturbed at all or too little, etc. Consequently, compared with factors X (generating situations typical 
behavior), will appear indicating stress tolerance (T). What makes the Y factor is to have those 
characteristics of the intervention (t) as the intermediate variable (personality trait). This means that 
the indicators likely play a relationship with a character variable expressing hidden underneath. 
 

3. Sociological Methods used in business communication research 
Among the methods used by a number of science, applied and in communication, the most 

important portant occurs: method of observation, experiment method, the method call, method of 
psychological investigation, biographical method, method of analysis products work, modeling and 
simulation methodology, psychometric testing method method monographs. 

Data obtained from the application of different research methods of communication need to 
be processed and presented in an accessible, relevant and synthetic manner. For this purpose are used 
statistical-mathematical methods and methods of presentation graphics, plus a number of other 
methods analysis specific, such as prediction tests, group calls, call in depth study of motivation, 
factor analysis, multidimensional analysis, etc. 

                                                 
10 SchifirneŃ Ctin., 2000, „Metodologia cercetării sociale”, Editura UniversităŃii 
Creştine”DimitrieCantemir”, Bucureşti 



Observation method consists in accurate tracking, deliberate and systematic recording of 
behavioral manifestations as well as the oral situational context of behavior. The content of the 
observations implies: verbal behavior; variety of behavioral expressions, features of speech (sonority, 
flow, intonation, vocabulary, structure, adequacy to content), nonverbal communication (gestures, 
mimicry, posture, look, distance); contextual communication; difficulties and constraints in 
communication, etc. By recording the individual and collective behavior, even while carrying out 
their observation is required before the survey and study documents, research in business 
communication. Moreover, the observation recorded their behavior in natural conditions of 
deployment, making this method to be assessed more than experiment, for example. 

There are various types of observation: monitoring, detection, content analysis, observation 
and observation of individual mechanical[3].  

Past communication behavior detection, which is gathering information on past 
communication behavior of employees, without their being aware, is rarely used. Control consists in 
examination of regulation, rules and other documents of the firm, to know if they were well prepared, 
following the judgments and decisions taken in this regard. Content analysis is used to study 
communication. Observation quality is influenced and depends on the quality and perception of the 
observer. Quality Centre is shaped mainly by a number of peculiarities psyco-individuals thereof, 
such as: 

· Ability to focus attention; 
· Ability to selectivity; 
· Initiating ability essential; 
· Degree of sugestionabilitate etc. 

Also, to achieve a fair observation must be respected a number of conditions setting clear, 
precise purpose, in compliance with the rules, traditions of companies investigated, selecting the 
forms to be used, the conditions and means necessary (tape recorders, cameras, etc.), developing a 
rigorous plan of survey including assumptions on which it will start, where and when done, how long 
will it take etc. immediately deposit those observed in an observation protocol, as further record could 
be affected by forgetfulness, making an optimum number observations, conduct observation in 
conditions as varied, as achieving discrete observations. 

Observation is the best way of nonverbal communication in business research. For example, 
observe how the arrangement of rooms and furniture in them can find out if the company is 
encouraged that communication, knowing that, as the settlement table and chairs around it affects 
interpersonal communication and cooperation. As for the seats meals around the council offices or 
managers know that they emphasize rank and power, if one takes into account the size and 
accessories, their height and location where will be placed. It also can measure the distance between 
participants in the discussion areas for decision making and even height and diameter of the table. 
This is to obtain information about how the perception of space is in that company. Many people have 
a negative behavior when is not respected their personal space, depending on culture, social 
membership type (female/male) type of relations (formal/informal) and the actual situation. 

Content analysis is a research technique having as main purpose objective description, 
systematic and quantitative latent and manifest content of communication. Content of the analysis 
revealed the identification, systematic and objective description of the linguistic characteristics of a 
text in order to assess nonlingvistics features of individuals and socio-cultural structures. Consisting 
of cutting and classification of a significant background, items are counted and classified by category; 
their frequency is a measure of significance and importance in the context. Meaningful contexts or 
sources may be subject to analysis: written, oral messages, sources pictorial texts obtained 
through conversations, etc. Researcher proceeds to enumerate the elements of the same type and 
group them. Items with the same meaning of a certain frequency are indicating the importance of their 
class in the context in which it appears. These items can be a word, phrase, theme, etc. 

Content analysis is structured in several stages[1]: 
• Problem formulation. To be appropriate choice of method in a content analysis research is 

necessary to research the issue subject to satisfy three conditions: a) the amount of text 
analysis is sufficiently large, well defined and limited, a different frequency obtained from 
the analysis will be too small and therefore statistically insignificant, b) use content analysis 
method must stem from the very wording of the problem, c) The third condition is a strict 
definition of the texts used in the analysis; 



• Establish material for analysis. The problem, once formulated, according to the extension 
that we want to study, by the time you have available, material and technical possibilities we 
have, choose the material to be analyzed, which may be lower or larger. A first step in 
establishing the material for analysis is the selection of sources of communication. From 
many sources of information to choose the class of documents that is most relevant to the 
topic of study. In this class by random sampling, materials are chosen to be subject to content 
analysis. Often, in the content analysis, there is no point using sampling techniques due to 
low volume of communication, for example; 

• Establishing and defining categories of assumptions. Concepts or assumptions must be 
decomposed into constituent categories. The content analysis should be possible by tracking 
indicators of its class. Norms and values orientation - positive or negative - of the actions, 
attitudes or opinions are used to develop categories. After encoding (recording units’ 
introduction scheme code categories and the association rules or symbols) are constructed 
frequency tables, matrices or tables of incidence and contingency matrices. Can be calculated 
coefficient of correlation (Spearman coefficients for correlation ranking and Kendell and 
Bravais-Pearson coefficient for the product-moment correlation) and apply the texts of 
significance (Student test, Z test, etc.); 

• Determination of indicators. Each subset must be translated into indicators; 
• Election analysis units (units for registration, background and counting). These units of 

analysis refer to what must be cut out of context. For example, if analyzed the role of internal 
regulations in the socialization of individuals in a firm, then recording or analysis unit may 
be a time, a subparagraph, phrase, sentence or word of regulation. Word or symbol is the 
smallest unit of registration. 

It must be said that not every issue can be addressed by content analysis, so any reading of a 
document content analysis. 

The analysis also applies not only to text content; any symbolic communication may be subject to 
such analysis. 

The content analysis aimed at examining the socio-cultural and psychological traits of those who 
send a message. 

Content analysis, representing a set of quantitative and qualitative research techniques of 
verbal and nonverbal communication can serve even for releasing latent or manifest tendency of a 
phenomenon[1]. To detach the tendency of a phenomenon by analyzing the content should be 
determined the positive trend of coefficient phenomenon. Spectrum analysis, consisting in 
determining the number of times recording unit, is the classic content analysis. Trend analysis has 
frequencies to study; offering guidance or relief is a positive attitude, neutral or negative transmitter to 
a person, an idea, a cultural fact, a socio-cultural event. It begins by identifying themes, each subject 
was classified as positive position, neutral or negative, and units’ frequency is calculated in relation to 
the subject and reported the total number. Highlighting the trend is using the following formula: AT 
index trend analysis. It can be simply calculated by taking into account the content units in connection 
with the theme, in which case the formula is AT=(F-D)/L or the total number of units of content with 
the following formula AT=(F-D)/T is more developed as a formula that takes into account 
simultaneously both the content about the topic and the total: 
 

where: 
 
F = number of friendly units (positive, pro, etc.); 
D = number of units unfavorable (negative "against" etc.) 
L = number of units in relation to the theme; 
T = total number of units (total content). 
 

Content about the topic includes all establishments favorable, unfavorable and neutral, while 
it adds to the total number of units unrelated to the topic which trend is calculated. The formulas 
presented content neutral units were not taken directly into account. For example, the issue of 
promotions in a company. In this matter each group or department has an opinion. After identifying 
topics proceed to their classification according to how the attitude towards them is positive or 

AT = (F2 - F*D)/L*T – (F*D - D2)/L*T, 



negative. If all units are neutral about the issue, then the trend index is zero, if no units neutral index 
trend resulting from reporting the number of units favorable to unfavorable. As an example, may be 
mentioned, evaluative analysis, prepared by Ch E. Osgood[8], which distinguishes between the 
attitude object (group, community, business, cultural phenomena and processes) and object 
assessment (cohesion, socialization, heroes, personalities, etc.). It involves identifying all the 
assertions of text on the subject of attitude and expression containing both direct measurements and 
indirect determinations. We also believe should be noted that contingency analysis which permits 
highlights the association structures of terms (concepts) from a text. Associated frequency of 
keywords in the text studied is compared with the theoretical probability of their association (expected 
value). If the difference is significant terms conclude that the association is not coincidental. 
Contingency analysis process is most suitable for studying the latent content of communication. 

Currently, content analysis is experiencing a sustained development boom following the 
widespread use of computers. 
Survey method. This involves the systematic collection of information about mental life of an 
individual or group of individuals by using a series of questions, written or oral, and their 
interpretation in psycho-behavioral significance for separation. Stages questionnaire-based surveys 
are: 

• Establish the survey; 
• Documentation; 
• Hypothesis formulation; 
• A determination of the population studied; 
• Sampling, i.e. determining which segment of the population survey will be studied to 

generalize the findings; 
• Choice questionnaire drafting techniques and strict compliance with the rules; 
• Questionnaire pre-testing, to verify whether the questionnaire was well developed; 
• history The final version of the questionnaire, choosing the administration of the 

questionnaire; 
• Data collection (through administration of the questionnaire) and processing thus 

obtained; 
• An analysis of results against objectives set; 
• The final report of investigation. 

The investigation involves the interview reports relationships between participants, centering 
on the theme pursued unilateral action and direction, each participant to retain the place of interview 
(the respondent) or investigator (researcher). 

Biographical method is in fact regarding the potencies, human forces of any nature, 
characteristics and capabilities exteriorizing not only in motor behavior, verbal or expressive, but also 
- especially - in the products business. Biographical approach reinvests attribute man "measure of all 
things"[7]. Currently as biographies of spontaneous or induced by the researcher, as biograme (Abel, 
1947) or curriculum vitae, biography method of communication is very important in the study. 

The sociological monography method is useful in research communication within a company 
because allows preparing a communication history in the company, and the influences exerted by 
various factors in the development of organizational communication. So will consider internal rules, 
organizational, assessment reports to shareholders meetings, board decisions, reports and processes of 
meetings, quarterly and annual reports of activities of various departments within the company, 
program and annual work plans company etc., and personal documents of professional 
communicators. 

Method of experiment. In order to achieve an experiment, researcher isolates studied 
variables called dependent variables, other variables are handled by the experimenter, called 
independent variables. Experimental content research in business communication is to: verbal and 
motric conduct, smart conduct etc., as well as a variety of behaviour expressions, such as emotional 
expressions, attitudes, etc.; identity and spatial perception by individuals, time and its perception by 
individuals.  

Stages of an experiment are[1]: setting the problem will be investigated and where it will 
study, issued hypothesis, establishing groups of subjects included in the experiment, the experimental 
group in which is introducing a change (independent variable) and control group continued their work 
without any modification, sequencing of events in the experimental group and the control behavior or 



recorded performance, processing and interpretation of results that will confirm or disprove the 
hypothesis, repeating the experiment to verify the conclusion. Data obtained by measuring variables is 
statistically fixing the frequencies, mean, calculating the dispersion, correlation coefficients and their 
significance. 

 
Conclusions 

By using this combination of research methods, over time or sequentially and, especially, by 
combining quantitative methods of interpretation with that qualitative, correlating investigations with 
analysis of communication and semiotic procedural approach to obtain valuable information, used to 
transform communication in an important factor influencing the efficiency and development business. 

Consequently, although it is difficult to assess why and to what extend operating 
organizational communication within a company, however, may be obtained by methods presented 
viable answers to these problems. Also, many experts are asking questions like: What part of 
communication is affecting certain phenomena and processes within the firm is and under what 
conditions?; What types of individual conduct and organize communicational influences on firms 
lead? How can these influences be used for businesses?. To all these questions the methods described, 
which can be used successfully in studying communication as a whole or only certain components of 
the communication process, although not clear answers, leading finally to clarify the issues under 
consideration. 

 
References 
1. Chelcea S., 2001, "Methodology of sociological research. Quantitative and qualitative methods", Economic 
Publishing House, Bucharest, , p. 519; 
2. Bailey KD, 1982, "Methods of Social Research”, (Edition II), The Free Press, New York, pp 361-388; 
3. Dubois P.-L., Jolibert A., 1989, "Marketing. Theory and practice ", Publishing House, Bucharest, vol I, p. 
152; 
4. Florescu C. (coordinator), 1992,"Marketing”, Marketer Publisher, Bucharest, p. 110; 
5. R. Likert, 1970,"A technique for the measurement of attitudes", in GF Summers (ed). Attitude measurement 
(pp. 149-158), Rand McNally & Company, Chicago, p. 150; 
6. Marginean I. "Scaling techniques", in S. Chelcea, I. and I. Marginean Cauca, 1998, “Sociological research. 
Methods and Techniques”, Publishing Destiny, Deva, p. 309; 
7. Morine F., 1980„Practiques anthropologiques et histoire de vie”, Cahiers Internationaux de Sociologie, 
P.U.F., Paris, , p. 313. 
8. Osgood C, Suci G, Tannenbaum P., in GF Summers (ed.), , 1970 "Attitude Measurement”, Rand McNally & 
Company, Chicago, pp 227-234; 
9. M. Smith, "Business Culture", 2003, Economic Publishing House, Bucharest,; 
10. Sedlack RG, Stanley J., 1992, "Social Research. Theory and methods”, Allyn and Bacon, Boston, p. 187; 
11. Singly F., Blanchet A., Gotman A., Kaufman J.-C., 1998, "The investigation and its methods: questionnaire, 
interview data generation”, comprehensive interview, Polirom Iasi, p. 72; 
11. LL Thurston, 1970, "Attitudes Can be measure", in GF Summers (ed). “Attitude measurement” (pp. 127-
141), Rand McNally & Company, Chicago, p. 160. 

 


