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Abstract: For a very long time, people's life has been largely dominated by belief in 
"something" above the normal of everyday life, in the existence of entities endowed with 
superior powers to human beings. From these beliefs religions were born - assemblies 
organized by beliefs, practices, and visions of the world. Reflecting faith in sacred or divine, 
along with moral code, ritual practices, dogmas, values, and institutions associated with this 
belief, religion has taken (in a variety of cultures) a large number of forms : Judaism, 
Christianity and Islam; Hinduism, Buddhism, Jainism; Taoism, Confucianism, Shinto; 
zoroastrism etc. 
This article aims to highlight some of the implications that religious education has on all the 
basic components of international marketing (products and packaging, forms of promotion 
and distribution, purchasing behavior and consumption, etc.). 
Keywords: religion, Christianity, Islam, Buddhism, restrictions, similarities, differences, 
communication, promotion, publicity 

 
Introduction 

The word religion comes from Latin, deriving from either the cre-legio expression (re-reading, 
referring to the repetition of the scriptures), or from the expression re-ligio (linking, reconnecting, re-
establishing the connection with God). In Christianity, it designates "the free and conscious connection 
of man with God.” 

The Explanatory Dictionary defines religion (confession, belief) as "an ensemble of ideas, feelings and 
actions shared by a group and which provides its members with a veneration object, a code of conduct, 
a frame of reference for entering the relationship with the group and the universe ", respectively, as a" 
system of beliefs and practices of righteousness, and uniting them in the same spiritual and moral 
community, all who adhere to this system "; as well as 'all the corresponding institutions and 
organizations. [17] 

Religion exists because of the functions it performs. These include: 
 cognitive function (explaining the world); 
 the functional function (religion being a form of extension of human capacities limited by 

action: instead of trying to control supernatural forces, man tries to persuade them by 
subordinating them); 

 the social function (to affirm the moral superiority of society to its members, thus maintaining 
its solidarity); 

 the identity function (social life and social cohesion tool). 
 
Among the most widespread religions and religious groups known in the world are the Abrahamic 
(Judaism, Christianity and Islam); Indian (Hinduism, Buddhism, Jainism, etc.); East Asian (Taoism, 
Confucianism, Shinto, etc.); Iranian (zoroastrism); indigenous (Native American, African American, 
Polynesian, Australian) etc. [18] As far as we are concerned, we will only refer to a few of them. 
 

1. The Judaism Religion 
Judaism (the Mosaic religion) is the monotheistic belief shared by Jews, based on the first five books 
of the Bible in the form of the Tanah (or the Torah) and the Talmud (or the Torah).  
 
It imposes on the followers a series of rules and habits according to which: 
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 any child born of a Jewish mother is a Jew (regardless of the father's nationality); 
 eight days after birth, the male child is circumcised, this being a sign of the covenant with 

God; 
 religious majority for girls is 12 years of age and for boys at age 13; 
 his followers are recommended to wear certain vestments: Kippah (a headgear) or tallite (a 

scarf used in prayer); 
 religious practitioners are not allowed to consume pork, rabbit or horse meat (but moderate 

alcohol consumption is allowed, especially for holidays); 
 marriage to persons of another religion is, if not forbidden, discouraged; 
 the place of prayer is the synagogue, the rabbi being responsible for religious guidance; 
 in the case of death, autopsies and embalming are forbidden, and after the prayers have been 

spoken, the body must remain untouched (minimum age for those who will be mourning being 
12 years for girls and 13 for boys); 

 the Jewish Passover does not eat anything leavened (instead of bread consuming unleavened 
bread), with vegetables, mixtures of honey, walnut and apple, etc. [19] 

As one of the three contemporary monotheist religions (along with Judaism and Islam), Christianity 
originates in Judaism, being the continuation of the Oriental religious traditions (on the Euphrates' 
shores) - whose existence exceeds 5,000 years. (18) Initially, Christianity (301 or 314), Ethiopia (325), 
Georgia (337), and ultimately the state religion of the Roman Empire (380). 

2. The Christian Religion 
Throughout its existence, Christianity was marked by great schisms and theological disputes 
(culminating in the Great Schism of 1054), which led to the appearance of distinct churches: the 
Eastern Orthodox Church and the Roman Catholic Church - from the second then the Protestant 
churches (as a result of the 16th Century Protestant Reformation - caused by the abuses of the Roman 
Catholic Church) - triggered by the display by Martin Luther, on the door of the church in Wittenberg 
on 31 October 1517, 95 theses against the teachings of the Roman Catholic Church.) [21] 

The three major Christian churches have joined, over time, a series of sects and cults, such as the 
Pentecostal cult, the Jehovah's Witness cult, the Baptist cult, the Adventist cult, the cult of the 
Christians after the Gospel, each having certain characteristics. [22] 

Marketing policies in the Christian markets must necessarily take into account the Christian dogmas 
promoted by each of these churches. 

Islam, after Christianity, is the second religion in the world as a number of followers; the general 
meaning of this word (derived from Arabic) is "peace and obedience to Allah, the Creator of all 
things." Founded in the seventh century on the current territory of Saudi Arabia (by the Prophet 
Muhammad) and based on the religious text known as the Qur'an, during this time it spread to Asia, 
North Africa and Europe. He has his religious center in the cities (considered sacred) Mecca and 
Medina. The adherents of this religion, also called Muslims (and in no case Mohammedans - this word 
being seen by Muslims as a mocking one, the belief of Muslims being exclusively in Allah, and not in 
Muhammad, who is only a prophet), believe Islam is the last of the divine messages and that 
Muhammad is Allah's last prophet and messenger (not excluding others from him - like Abraham, 
Joseph, or Moses), as I believe in the Torah, the Psalms and the Gospel. 

3. Islamic Religion 
As for Islam (which initially denotes the religion of Islam), this is a concept that transcends Islam as a 
religion and is defined in many ways as "a political movement that favors the reorganization of 
governance and society in accordance with prescribed laws" of Islam "[3] - also in DEX [23]; a form 
of "religious policy" and a "religion fundamentalism" (1); "the belief that Islam should guide social 
and political life as well as personal life" [2] "a theocratic ideology that seeks to impose the law in any 
version of Islam on society" [10]. 
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Most Muslims (12.7%) live in Indonesia, Pakistan (11%), India (10.9%) and Bangladesh (9.2%), then 
China, Russia and Europe, over 1.5 billion followers (22-24% of the world's population). 

Muslims share six beliefs: in Allah (God), the only worshiper, in all the prophets and messengers of 
God (including Jesus), in the books sent by God, in the angels, in the Judgment Day (Al-in) and in the 
resurrection -Qiyama) as well as in destiny. Although in history they refer to Jews, Christians, and 
themselves as to "Book's Bookmen," (because the three religions are based on certain divine books), 
they perceive Christianity as a form of polytheism, considering "it is pure blasphemy to pretend that 
God is one of three in a Trinity" (Qur'an), chapter 5, verse 73. [24] 
 
Their main obligations are those which require: 

• confession of faith; 
• prayer (from dawn, afternoon, afternoon, before sunset, and after the seventh day - Friday, at 
noon, communal prayer at the mosque accompanied by the Imam preaching; 
• fasting throughout Ramadan (the ninth month of the Islamic calendar); 
• Dania (representing the 40th part of the savings saved more than a year for every Muslim 
whose wealth exceeds the average, as well as 10% or 20% of agricultural production), which 
is distributed to the poor; 
• pilgrimage to Mecca and its surroundings, which is mandatory once in a lifetime for those 
with material possibilities. 

 
For the international marketer it is very important to know what is forbidden by Islam. [25] It is about: 

• Pork and sleeping; 
• "Mortals", i.e. any animals slaughtered otherwise than according to the Islamic rituals 

(zabiha), which require the cutting of the throat (only by a mature Muslim man - while 
saying a prayer) so that the blood drains and does not coagulate in the veins (the animal must 
be dead before being skinned); 

• Any hunting made by anyone other than a Muslim who respects the special ritual imposed 
for such; 

• Cattle slaughtered on idol stones, as well as all that is sacrificed for churches and for feasts; 
• The things on which the name of someone other than Allah was mentioned; 
• Wine and everything that causes drunkenness or drunkenness when it is consumed in large 

quantities (which are stopped when it is in small quantities) and the sale of beverages; 
• Gold and pure silk (for men); 
• The garments with which man wants to exaggerate and to boast (exaggeration in the 

adornment by changing the creation of Allah), as well as those of the yellow color; 
• Imitation of man by woman and woman by man; 
• Thinning eyebrows, hair dyeing, gray hair dyeing; 
• Raking beard and selling razor blades; 
• Keeping dogs without needing them; 
• Statues; 
• In-house photography; 
• Yawning in public; 
• Prostitution, dance and sexual arts; 
• Staying with a foreign woman only, looking at the opposite sex and looking at nakedness; 
• Incitement of innocent people, especially virtuous women; 
• Listening to a private conversation; 
• Violation of a promise; 
• Selling forbidden things; 
• Speculation and misleading sales; 
• Monopoly; 
• Blushing and interest; 
• Gambling; 
• Bribes and gifts to officials, etc. 
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Offering gifts in the form of the products in these categories, as well as any marketing (and primarily 
PR) marketing directed to Muslim markets, which is undertaken in violation of these prohibitions, are 
highly likely to be interpreted as offensive. 

4. Buddhism Religion 
Buddhism is a religion (and also an Oriental philosophy) originating in India (6th century BC) and 
then spread to much of Central and Southeast Asia (in China, Japan , Sri Lanka, Korea, Mongolia, 
Myanmar Union, Thailand, Vietnam). It is based on the teachings of Gautama Siddhartha (Buddha 
Shakyamuni), an Indian thinker who lived between 560 BC, which is why he is also called the 
"Buddha Dharma," which in Sanskrit and Pali (the languages of the ancient Buddhist texts ), "The 
teachings of the Enlightened One." (26) Buddhism is now a highly divided religion, without a 
common sacred language and without a strict dogma. 

In this religion, Buddha is called any person who wakes up from the "sleep of ignorance" and preaches 
(without being instructed by somebody) his teachings to others. Therefore, the traditional Buddhists 
agree that the Buddha Shakyamuni was not the only Buddha (believing that there were many Buddhas 
before him and that there would be others in the future). However, Siddhartha Gautama is considered 
to be unique among the other Buddhas because his teachings focus on a special type of awakening, 
also called "liberation," or Nirvana. 

According to Buddhist philosophy, existence has three fundamental characteristics: impermanence, 
non-self, and dissatisfaction or pain. In other words, the individual existence of man is ephemeral, 
bringing suffering precisely because it is a simple synthesis of impersonal factors subjected to 
destruction, this being a mix of the five "aggregates" that make up the being: (1) the material body, (2) 
sensations (joy, sadness, indifference), (3) perceptions (seeing, hearing, taste, tactile perception, 
olfactory and spiritual perception), (4) mind activity (will, concentration, vigilance, respect, confusion) 
and (5) consciousness. Moreover, there is no "self" under the layers of these "aggregates", the eternal 
soul being considered a mere illusion. It is believed that both the body and the other four elements can 
not constitute a soul, an eternal entity, because they are in a permanent transformation, are ephemeral. 
Buddhists do not speak of an eternal ego, of a "self" as a continuous entity, but of "non-I", "non-self," 
or "anatta." Even impermanence is also very relative, because by death there is no complete 
destruction of existence, the deeds of man (karma), being transmitted in a subsequent life by 
reincarnation (thanks to which the heir of deeds - though different from it - is the same as the one who 
committed them). Paradoxically, it is believed that the identity of the person reincarnated with that of 
the previous life and their lack of identity coexist. 
 
The essence of Buddhist teachings consists of the four Noble Truths [26]: 

1) Suffering or pain (dukkha): for man is all suffering (birth, old age, sickness, death, etc.), 
because being united with what you do not like is suffering; 

2) The origin of suffering is the desire (to satisfy the pleasures of the senses, perpetuation and 
death), respectively the lust or thirst that causes the reincarnations 

3) Delivering from suffering consists in annihilation of desire, that is, Nirvana; 
4) The cessation of suffering is carried out on the "Eighth Arm Path" or "The Eighth 

Pathway"), synthesized in three sections: 
a) the most moral education, ascetic lifestyle, and abstain from committing inappropriate 

facts, involving: 
• to speak very accurately (not to speak too much or in a way to offend, always tell 

the truth); 
• act correctly (to do the right things, only beautiful deeds, and try not to hurt anyone 

living); 
• live very fairly (the way of life does not have to offend, harm someone or cause 

suffering to others); 
b) mind control, which means: 

• make the correct effort (for self-refinement); 
• have a very correct attention (to consciously see things as they come from; 
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• have a way of concentrating (to be aware of the reality inside you without having 
any desire); 

c) the wisdom that purifies the mind (the interpretation of reality as it is - not as it 
seems). 

The idea of suffering dominates all Buddhist philosophy. This is not just physical or spiritual pain, but 
also existential pain, which is subordinated to one's own desires and feelings, depending on different 
principles and living conditions, in the alienation of one's own person, in imperfection, the subjugation 
of the being under his own personality, under his own instincts or obsessions etc. 

In order to achieve their spiritual perfection, people have to go through four steps: 
1. to be free from the righteousness of the rites, from the belief in the existence of a permanent and 

doubtful "I" (break the "three chains"); 
2. to free himself, moreover, from hate, passion and illusion; 
3. to free himself from malice and sensual lust (of the "five chains"); 
4. obtaining enlightenment (Nirvana) and "sacred transformation". 
 
All these steps run without the help of the gods, Buddhism being the only religion without gods. [27] 

The main limitations to be taken into account by Buddhist followers (with direct implications for 
international marketing actions) are those which refer to abstaining: from acts of violence, theft, 
debauchery, lie, etc., but also from eating meat beef (the cow being considered sacred in India), or any 
substances that lead to the loss of lucidity of the mind (alcohol, for example), eating in inappropriate 
moments (meal time being from noon to noon), using jewelry, to participate in shows, from reaching 
precious metals, from dancing, etc. (all of which are not commands - as in Christianity, Judaism or 
Islam - but only some recommendations). 

International marketers know very well that penetration into certain foreign markets involves adjusting 
supply to the religious characteristics of buyers. 
 
For example, when McDonald proposed penetration into the Indian market, he took into account the 
Hindu ban on eating beef, replacing the famous Big Mac made from such meat with a new product 
(Maharajah Mac) , prepared from sheep meat. 
 
An act of adaptation to religion was made by CNN's television network, which, knowing the attitude 
of Muslims to pigs, has accepted to remove all Porky Pig cartoons from its satellite broadcasts in 
Indonesia. 
 
As for Catholics in the United States, even minority ones, they have managed to influence restaurant 
menus on their market with their restriction of not eating meat Friday, fried fish and shellfish. 
Religious influences on menus were also exercised by Jews or Muslims (during the Jewish Passover 
and Ramadan) as well as the Chinese and Vietnamese communities in the various countries of the 
world (through the celebration of the New Lunar Year - Tet). 
 
In China and Southeast Asia, considerations relating to the moon and seasons also have a religious 
substratum. That is why the moments for conducting negotiations and signing contracts must 
necessarily take into account the monthly timetable. Even the specific name of the year (rat year, 
boulevard year, etc.) is important for business, as well as some words that are part of the firm's name 
(gold, luck, tiger, harmony). The worship of animals in sub-Saharan African cultures must be taken 
into account when choosing brand names or firms (Jaguar, Viper or Lynx cars, Elephant beer, Golden 
Leo company), as they also have ritual meanings. 
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Conclusions 
In order to ensure a good promotion of products and firms on foreign markets, it is often called for the 
support of local priests, monks, rabbis or imams, encouraging them to "bless" or "saints" their 
offerings. Such practices can give businessmen enormous benefits. 
 
Celebrations (Christmas, Easter, etc.) and other religious events (such as pilgrimages to Mecca, Saint 
Parascheva etc.) can boost a whole range of sales (cult, sweets, flowers, clothing, hotel and tourism 
services etc .) as they can and diminish (as in the case of food during Christian fasts or Ramadan). [12, 
11-18] 
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